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Mission statement

e Supply the market with cold-formed profiles in a range of shapes at competitive prices
and under very tight deadlines while ensuring environmentally friendly processes.

Vision statement

e Be a benchmark company in the manufacture of cold-formed profiles with high added
value.

e Be recognised as a partner in the development of technical solutions for customer
needs based on cold-formed profiles.

e Be identified as a company committed to protecting the environment.

The BRAUSA Quality and Environmental Policy undertakes to:

e Adapt our integrated quality and environmental management system to the needs of the
market, giving our customers the solutions that best suit their needs.

o Meet all the customer’s conditions, expressed or implied, and all legal and regulatory
requirements applicable to the products and services we provide in line with applicable
legal and regulatory environmental specifications, as well as other relevant voluntary
requirements the organisation endorses.

o  Offer competitive products, being always committed towards continuous improvement
in the products and processes we develop.

¢ Reduce the environmental impact linked to our activities and products following a life-
cycle approach.

e Prevent possible errors or establish corrective actions in the event they occur, always
striving for continuous improvement.

e Protect the environment and other specific commitments relevant to the context of the
organisation through the implementation of preventive measures and the early
detection of risks.

o Train staff so that they can carry out their work in an efficient and environmentally
friendly manner, involving our workers and partners in the commitment to continuously
improving our environmental performance.

¢ Provide the company with the necessary resources to achieve these goals.



